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Meet Minneapolis Overview

Founded in 1987

501(c)6 Business Association

70 staff members, 36-member board

Funding

o 75% City of Minneapolis

o 25% Private Revenue (Partnerships & 
Sponsorships)

Sales and Marketing Independent 
Contractor for the Minneapolis Convention 
Center (City of Minneapolis Owned 
Building) 



Meet Minneapolis Mission
To positively impact the economic and social prosperity 

of our Minneapolis community by attracting visitors, 
meetings and events which directly support jobs and 

local businesses and generate critical revenues.

Meet Minneapolis Values

Service Collaboration Inclusion Passion Integrity



Meet Minneapolis KPIs 
(Key Performance Indictors) 

Secure 
Group & Event 
Room Nights

Secure 
MCC Revenue

Increase 
Lodging Taxes

Retain 
Partners





How do we promote 
Minneapolis? 



Marketing Primary Audiences

Leisure TravelerMeeting Planners, 
Sporting Event Planners





To Be a Strong Conventions, 
Meetings & Events Destination … 



You Must Be a Strong 
Leisure Travel Destination … 



Minneapolis.org
Minneapolis.org/cultural-district

Sportsminneapolis.org



Minneapolis.org
Website Overview

Content created for all audiences and traveler 
segments 

BIG website!!! 800 – 1000 pages 

Inspire, inform, motivate

Use Search to identify what content meeting 
planners and visitors want

Curate and write with the visitor 
perspective: What to see, Why see it, Where 
is it?

Work with local writers, photographers & 
videographers to tell the local story

Central Marketing Tool 



Promotional effort

Volunteers 

Housing

Welcome program

Attendee Info - Restaurant Booth



Promotional effort

Volunteers 

Housing

Welcome program

Attendee Info - Restaurant Booth

Promotional effort

Volunteers 

Welcome program

2023

Website 
Traffic

3.2 Million
Visits

 
Restaurant BoothIncrease of 

14.32% 
over 2022 

Visits



Promotional effort

Volunteers 

Housing

Welcome program

Attendee Info - Restaurant Booth

Promotional effort

Volunteers 

Welcome program

2023

Outbound 
Clicks

Over 1 
Million

 
Restaurant Booth

Traffic to 
hospitality 

and tourism 
businesses



Neighborhood Marketing
(Revised/reimaged in 2024)



Neighborhood Marketing
(Revised/reimaged in 2024)



NE Minneapolis
Neighborhood Marketing



NE Arts District Focus
Neighborhood Marketing



Windom Park Inclusion Examples
Neighborhood Marketing



MINNEAPOLIS CULTURAL DISTRICTS TOURISM 

Background & Program of Work Overview



MCDT Overview

Review Minneapolis Cultural Districts Tourism 
(MCDT) Development Background and Strategic 
Approach

Marketing & Promotion

Central Ave Cultural District Content Overview

Questions



MCDT
Background



Minneapolis Cultural Districts 
Background

What is the “Minneapolis Cultural Districts”?
The cultural districts, part of the Minneapolis 2040 plan, designate specific 
neighborhoods where the City of Minneapolis will focus on advancing racial 
equity, preventing displacement, preserving cultural identity, and fueling 
economic growth.

These areas have a rich cultural and linguistic identity and are populated by 
people of color, Indigenous people, and immigrants. City staff and policy 
leaders worked with 30 community leaders representing 20 organizations 
over the course of two years on the formation of the cultural districts 
ordinance.

“This long-term effort to establish these districts are one step that the City of 
Minneapolis is taking to redress some of the harms that have been perpetrated 
against communities of color throughout Minneapolis’ history,” said Andrea 
Jenkins, Vice President of the City Council. “Today is beginning of what will 
hopefully lead to more equity, more investment in our marginalized communities.”

The ordinance allows the city to prioritize the deployment of resources to 
equitably advance cultural and linguistic identity, commercial vitality, stable 
housing, and infrastructure within the districts.

City of Minneapolis Cultural Website Info



Minneapolis Cultural Districts 
Background

City Action Steps:
1. Partner with the Cultural District residents, cultural workers, artists, entrepreneurs, 

businesses, institutions, and other levels of government to develop multi-faceted 
strategies that elevate the district’s cultural and linguistic identity.

2. Partner with POCII entrepreneurs and business owners to create new tools that 
help them retain and expand commercial activities.

3. Provide more flexible response to and support for efforts that help Cultural 
Districts thrive. This includes, but is not limited to, facilitating increased street 
activation by addressing regulatory barriers and amplifying the impact of Special 
Service 

4. Districts and the City’s Great Streets Program. Current City policies, resources, and 
departmental work will be prioritized to accelerate racially equitable outcomes in 
commercial vitality, stable housing, and infrastructure within the District area.

5. Help create and prioritize the implementation of cooperative-based economic 
and housing development strategies such as cooperatively-owned housing and 
commercial land trusts to secure long-term affordability and greater equitable 
outcomes for POCII.

6. Promote Cultural Districts as prime areas for ethical tourism by aligning and 
leveraging funding and programs with key regional partners such as Meet 
Minneapolis and Greater MSP.

City of Minneapolis Cultural Website Info



Minneapolis Cultural Districts 
Background

City of Minneapolis | Meet Minneapolis
Initial 2020 - 2024 Contract 

Meet Minneapolis’ budget includes dedicated funding to “promote the 
City, its neighborhoods, and Cultural Districts as tourist destinations, 
including but not limited to:

1. Creating (a) marketing and public relations plan(s) highlighting non-
downtown attractions and assets, including Cultural Districts;

2. Amplifying City Cultural District Events through established and growth 
platforms;

3. Expanding experiential tourism through programs that highlight assets 
like seasonal events, culturally specific opportunities, and award-
winning restaurants and breweries;

4. Developing 2-3 neighborhood videos annually, prioritizing 
neighborhoods identified through Cultural Districts;

5. Obtaining limited paid media exposure of the created promotional 
assets."



2021
Strategic 

Development



How it began … 

Lowry Ave N



Minneapolis Cultural Districts Tourism 
Seven Individual District Guides



Minneapolis Cultural Districts Tourism 
Strategic Development Background

Overall Objective 
Drive Minneapolis Cultural District awareness and visitation - 
spurring economic revitalization and cultivating neighborhood 
pride.

Minneapolis Cultural Districts Content Strategy
First Person Perspective

Local Writers
Local Photographers
Local Videographers

Minneapolis Cultural Districts Objectives
Preserve a sense of place
Provide unique local experiences
Attract tourism (local and regional/tourist)
Help spur economic revitalization and neighborhood pride



Minneapolis Cultural Districts Tourism 
Year 1: 2021 Program of Work Overview

Cultural District 
Branding, Style Guide 

& Marketing Assets

Initial Content 
Development & 

Photography 

Launched New 
Dedicated Website 

Worked with Greenspring 
Media to identify writers and 
photographers that could 
bring the district guides to 
life in a first-person narrative.

Developed and launched a 
dedicated and unique 
website for the Minneapolis 
Cultural Districts

Launched First 
Paid Media Campaign



Minneapolis Cultural Districts Tourism 
Creative Approach Background



Minneapolis Cultural Districts Tourism 
Creative Approach Background



Minneapolis Cultural Districts Tourism 
Contributors | Photographers

Jaida Grey EagleMike MadisonPaola Carlson-SanchezRebecca Rabb

Vic CampbellJohn YuccasAsha Belk Yasmin Yassin



Minneapolis Cultural Districts Tourism 
Contributors | Writers



Minneapolis Cultural Districts Tourism | Content Overview (Launched 12/6/21)



Minneapolis Cultural Districts Tourism 
Year 2: 2022 Program of Work Overview

Created Cultural 
District Video Series

Website and Guides 
Content Updates Paid Media Campaign

Partnered with Ryan Stopera and 
local freelance artists and 
storytellers to create a series of 
28 videos to promote the 
cultural districts program of 
work, and each individual 
cultural districts.

Updated the hub for each 
district with new/closed 
businesses, created enhanced 
maps, video itineraries and 
added new photography.

Campaign Audience: Mpls, St 
Paul, and metro first ring suburbs

Channels: Digital and Social 

Locally Owned Media: 



Minneapolis Cultural Districts Tourism 
Contributor  |  Ryan Stopera – Video Partner



Minneapolis Cultural Districts Tourism 
Seven Districts – 28 Videos

STORY/STORYTELLER IDENTIFICATION
Ryan Stopera and team researched and provided 
recommendations for the places and locals to be included in the 
videos.

VIDEO FOCUS/POV:
Visitor perspective and activities

General district vibe
History/Background/Community Pride 
Arts & Culture
Shopping
Food & Drink
Yearly Signature Events (if applicable)



Minneapolis Cultural Districts Tourism 
Year 3: 2023 Program of Work Overview

New & Enhanced Cultural 
District Videos & Photography

Website Content Updates & 
New Cross District Paid Media Campaign

Create a series of videos to 
bring to life three new cross-
district articles that were written 
in 2023. 

Created library of shorter 
versions for social media and 
digital advertising.

Partnered with local 
photographers to capture16 
Cultural Districts businesses and 
events.

Worked with local writers to tell 
a more holistic story of the 
Cultural Districts. 

Created three new articles 
highlighting “best of” (food, 
music and theater, and public 
art) across the Cultural Districts.

Campaign Audience: Mpls, St Paul, 
and metro first ring suburbs

Channels: Digital and Social 

Locally Owned Media: 



Minneapolis Cultural Districts Tourism 
2023 Cross District Content & Videos



Central Ave



18-1/2th Avenue 
Northeast 

to 
26th Avenue Northeast







Minneapolis Cultural Districts Tourism 
Central Ave Videos

Various Edits/Lengths
:6, :15, :30







2024 Plans



Minneapolis Cultural Districts Tourism
2024 Meet Minneapolis Program of Work Goals

1. Drive general awareness
• Illustrated map
• Website enhancements
• Marketing campaign

2. Activate residents to spend time exploring the 
Cultural Districts
• Direct mail campaign
• Targeted media campaign



Minneapolis Cultural Districts Tourism
2024 High Level Plan - Maps

Illustrated map
Work with a local artist to develop an illustrated map of the 
Cultural Districts and neighborhoods.
o Map of the city that shows the location of each district.
o Individual maps for each Cultural District focusing on 

iconic landmarks.
Map could be used on the website, in marketing materials, 
in visitors guide, and could be turned into a mural at the 
MMVC.

Interactive map on website
Use the map illustration on the website and allow visitors to 
click into different districts to learn more, see images and 
video and to explore the districts.



Minneapolis Cultural Districts Tourism
2024 High Level Plan - Marketing

Marketing campaign

• Direct mail campaign: Send a postcard using the map 
illustration and a QR code to a select demographic who 
are likely to explore the Cultural Districts.

• Media campaign: Execute a targeted media campaign 
including paid social media and search to drive awareness 
of the Cultural Districts. 

Website content enhancements

• Add a “how to get to” 
section for each district.



Minneapolis Cultural Districts
2024 City Led Support Recommendations

1. Educate business owners
2. Raise awareness amongst city residents
3. Branded wayfinding (signage in Districts)



Discussion & 
Questions



Appendix



Minneapolis Cultural Districts Tourism
Asset Library | Video and Photo Links

Videos created for social media and digital media can be found here.

Entire library of Cultural Districts videos (this does not include the short videos created for the media plan) 
can be found here. 

All Cultural Districts photos can be found here.



Minneapolis Cultural Districts Tourism 
Additional Marketing 

Visitor Map 
Ad

Visitor Guide 
Article

Visitor Center 
Handout



Minneapolis Cultural Districts Tourism 
Additional Marketing 

Minneapolis 
Convention Center
Panel Advertising  


